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URBAN CONNOISSEURS

The Mission of Urban Connoisseurs Wine Group is to affect
sustainable growth in the Black vintner community by
increasing the number of Black Vintners in the US and abroad,
create opportunities for the next generation to pursue various
careers in the wine industry, and maintain brand and legacy for
the Generation after Next. To that end, we

» Support vintners who maintain high standards of sustainable
practices in their winemaking. Practices that are also
sensitive to the environment and never compromising on
quality of wines produced.

 Provide opportunities to enhance winegrower-to-winegrower
and vintner-to-vintner education and collaboration, and
mentorship.

» Work closely with vintners who support legacy, and are
willing to provide paid internships to the up and coming
generation of Viticulturists and Enologists.

Marcia Jones, historian, writer, and radio personality, is the founder and owner of Urban Connoisseurs.
What began as a Wine Club and weekly radio show "Wine Talk with Marcia" on the National Survival
Radio Network and LMB Network, has grown into much more. She hosts wine tours, "Meet the
Winemaker" dinner and events, and tastings providing educational experiences to the connoisseurs.
Marcia realized her wealth of knowledge and relationship with Black Winemakers needed to reach
beyond Wine Club memberships and radio. She now provides consultation to several Black winemakers
helping them grow their business, increase distribution in various markets, and bring further awareness
of their award-winning wine presence to the consumers. Marcia is currently working with UNCF to
create a scholarship fund in honor of the first African American winemaker John June Lewis, Sr. The
fund will also support workshops and seminars, as well as internships for African American students
studying Viticulture, Viniculture and Enology. Marcia is also writing her first book. The book is a
comprehensive history of African Americans in the wine industry through present day, due to release in
conjunction with this documentary.













Our sponsorship packages offer a variety of branding and advertising opportunities customized
to meet your marketing and sales objectives. Sponsors will also receive a Limited Edition of the
exclusive Journey between the Vines (JBV) wine blend. This blend is a creation by the
winemakers featured in the documentary. They have brought their years of experience in creating
their own award-winning wines to create a JBV Exclusive Wine Blend. Be a part of history and

receive this one-time vintage.

$30,000 - Executive Sponsor (1 Available):

» Single Screen Card in film’s end credits

» Signature Sponsor credit & Logo on
website, DVD cases and Poster

» Ten copies of the film

» Ten Five complimentary tickets to local
screening (TBA)

» Hosted private screening by Executive
Producer with Winemakers

» Electronic press kit to allow sponsor to
advertise as an "Executive Sponsor"

*  Two Complimentary Magnums of the
Exclusive JBV Wine Blend, $400 value

$15,000 - Grand Cru Sponsor (4 Available):

*  Shared Screen Card in film’s end credits

» Grand Cru Sponsor credit & Logo on
website

» Five copies of the film

* Five complimentary tickets to local
screening (TBA)

» Electronic press kit to allow sponsor to

advertise as a‘"Grand Cru Sponsor"

$5,000 - Private Reserve Sponsor (10 Available):

Shared Screen Card in film’s end credits
Private Reserve credit & Logo on website
Copy of the film

Two complimentary tickets to the local
screening (TBA)

Electronic press kit to allow to advertise
Complimentary Exclusive JBV Wine Blend

$2,500 - Reserve Sponsor (10 Available):

Special Thank You on film’s end credits
Listing on Website

Copy of the film

Two complimentary tickets to the local
screening (TBA)

Complimentary Exclusive JBV Wine Blend

$1,000 - Connoisseur Sponsor

‘Complimentary Exclusive JBV Wine Blend

Special Thank You on film’s end credits
Listing on Website

Copy of the film

One complimentary tickets to

the local screening (TBA)
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